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The AFD Greets Gribbs
The Associated Food Dealers recently hosted Detroit mayoral 
candidates Richard Austin and Roman Gribbs a t its general 
meeting. Above, AFD officials are shown greeting Mr. Gribbs, 
who eventually won the election and will become the Motor City’s 
next mayor. From left, Ed Deeb, Allen Verbrugge, Gribbs and 
Harvey Weisberg.
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When you 
see this card 
you know her check 
is good
Our Check Guarantee Card is designed to help 
both the customer and you. It’s bur promise to you 
that we’ll stand behind that customer’s personal 
check up to $100. Here’s all your cashier 
does to assure it:
1. See that the check is made out to your store

(not to cash), dated the same day, and signed in the 
presence of the person accepting it.

2. Be sure the check signature and card signature 
are the same and that the card hasn’t been altered.

3. Check to see that the card hasn’t expired and 
write the card number and expiration date on the 
back of the check.

No guessing. None of your personal time consumed. 
You’ll be seeing more and more of the Detroit Bank 
& Trust Check Guarantee 
Card. You’ll cut down more 
on bad check losses by 
honoring i t
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White House Food Conference Set For Dec. 2-4
A White House Conference on Food, Nutrition and 

Health, called by the President, is getting ready to take 
a hard look this year at the nutritional needs of the 
American people with a special look at hunger and mal
nutrition among the poor.

The goal is for action —  proposals for action that will 
mark the beginnings of a national nutrition policy.

Dr. Jean Mayer, Special Consultant to the President, 
announced today that more than 2,500 of the nation’s 
leading food and nutrition experts and other Americans 
will be invited to the Conference to be held December
2-4 at the Sheraton-Park Hotel in Washington.

Educators, scientists, medical and health professionals, 
representatives of agriculture and the food industry, and 
spokesmen for consumer and social action groups, will 
join federal, state and local government officials at the 
three-day meeting.

Several hundred experts will begin work soon, in ad
vance of the Conference, as members of panels on wide- 
ranging food and nutrition studies. Twenty-six panels 
will report their recommendations to the full Conference 
in December.

Dr. Mayer said that the president, in calling the White 
House Conference, was seeking advice on the present

nutritional status and on the nutritional problems of 
the people. He also was looking for recommendations of 
new ways for both government and private industry to 
bring a nutritious diet to all Americans.

Most important, said Dr. Mayer, the President wants 
advice on how best to eliminate hunger and malnutrition 
in the United States.

Dr. Mayer, a Harvard University Professor of Nutri
tion and a research scientist, writer and teacher in many 
aspects of applied nutrition, was appointed by the Presi
dent June 11 to organize and direct the Confer ence. It 
will be the first White House conference of the Admini
stration.

The President, in appointing Dr. Mayer, said:
“I shall ask the Conference to prepare specific goals 

goals for private industry, for government policy 
and for needed research. Its conclusions and its goals will 
not be neatly bound and placed on a library shelf and 
forgotten. They will be the basis for action by this Ad
ministration and the beginning of a national commitment
—  to put an end to malnutrition and hunger among the 
poor, to make better use of our agricultural bounty 
and nutritional knowledge, and to ensure a healthful diet 
for all Americans.”

Grocers Ask Nixon To Standardize Product Tests, Bans
DETROIT— The National Association of Independent 

Food Retailers (NAIFR), representing over 18,000 food 
merchants and local and state food associations across 
the country, has asked President Nixon to take steps to 
test and approve all food products and ingredients prior 
to allowing them to be distributed and asked that standard 
procedures be adopted for banning any food products 
found to be harmful in the future.

The request came in the form of a letter to the 
President from NAIFR’s executive director Edward D. 
Deeb, following last month’s banning of the artificial 
sweetener cyclamate by the Department of Health, Edu
cation and Welfare. 

Deeb, who is also the director of the Associated 
Food Dealers, expressed his members’ displeasure of the 
“manner in which the cyclamate ban was handled and 
in the “unfair m a n n e r  in which the citizenry of th e  nation 
was unduly aroused and alarmed.”

Despite the ban and eventual phase out of cyclamate, 
the association questioned why Americans were not in
formed as to how the artificial sweetner had been ap
proved for marketing in the first place.

“We feel citizens should have been informed that a 
government agency had erred,” Deeb said, instead of

leaving the impression that food and beverage manufac
turers and distributors were responsible for the mistake.”

NAIFR indicated that since the amount of danger in 
cyclamates is dependent upon the over-usage of the sweet
ener, distributors could have safely sold existing inven
tories while converting to approved substitute sweeteners 
without needing to unduly arouse the public.

Deeb said also that the vast majority of food and 
beverage manufacturers are ethical operators and would 
never knowlingly allow use of dangerous or unhealthy 
substances.

Gribbs and Austin Stop In 

At AFD's Recent General 

Membership Meeting 

See Photo Page 11
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Eight New Supplier 
Members Join AFD

The Associated Food Dealers, Michigan’s largest food 
distribution association, wishes to welcome aboard eight 
new suppliers or allied members to the association. Their 
names, addresses and phone numbers are as follows:

GLENDALE FOODS, INC., meat packer and dis
tributor, 1930 Division Street, Detroit, Mich. 48207; 
phone 962-5973.

FREDERICK PACKING COMPANY, meat packer 
and distributor, 1487 Farnsworth, Detroit, Mich. 48211; 
phone 832-6080.

POPP’S PACKING CO., INC. meat packer and dis
tributor, 2100 Carpenter, Detroit, Mich. 48212; phone 
365-8020. 

WHITE STAR DAIRY, dairy distributor, 585 Kenil
worth, Detroit, Mich. 48202; phone: 868-8655.

RISDON BROTHERS, INC., manufacturer and distri
butor of dairy products, 3623 Risdon Ave., Detroit, 
Mich. 48216; phone 825-1480.

MORT WEISMAN ASSOCIATES, food brokerage, 
15830 W. Seven Mile Rd., Detroit; phone 835-5232.

STARK & COMPANY, food brokerage, 24472 North
western Hwy., Southfield, Mich. 48075; phone 358-3800.

FREDONIA SEED COMPANY, distributor of seeds 
and garden supplies, 32950 Hennepin, Garden City, 
Mich.; phone 427-8153. 

These new members and all AFD suppliers and service 
members deserve your suport and patronage. Refer to 
the Supplier’s Directory on Page 19 often. In  fact, clip it 
out of The Food Dealer magazine and post near your 
phone.

The AFD Is The Largest and Most 
Active Food Trade Association 

in Michigan. 
Are You On The Team? 
If Not, Phone 542-9550

Affiliated with the

NATIONAL ASSOCIATION OF 
INDEPENDENT FOOD RETAILERS

Michael Giancotti, President
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It was the thrill of a lifetime” for me when I received 
the award recently from the Associated Food Dealers for 
“Salesman of the Year” in the manufacturing category. 
The recognition completely overwhelmed me and will 
never be forgotten.

I would like to repeat the thoughts expressed during 
my remarks at the Awards Banquet: “Many influences 
have been responsible for the honor given me . . .  my wife, 
my family, my company, my product, my fellow workers 
and your organization— my customers. So, I would like 
to share my appreciation with them. Again, thanks so 
much for the signal honor and for the many courtesies 
extended to me. I hope that our excellent relationship 
will continue for many years to come.

Patrick J. Fox
The Stroh Brewery Company

I would like to express my sincere gratitude for the 
honor you have bestowed upon me. It is with great 
pleasure that I reminisce and recall the beginning of our 
friendships and business ventures. It is an encouraging 
and rewarding experience to accept the recognition you 
have given me,

I shall continue to make every effort to direct our 
company in the same spirit of leadership that has re
flected the confidence of the Associated Food Dealers— 
its directors and its members.

Michael J. George
Melody Dairy Company

It is deeply appreciated to have been chosen one of 
the Associated Food Dealers “Salesmen of the Year” 
winners in the broker category. To have been chosen 
by so distinguished a group makes me very proud. Please 
thank all the members and directors of the association.

Mitchell Wanninski
Continental Food Brokerage

The thought had often occurred to me, and I’m sure 
to many others in our business, as to whether or not our 
own little contribution to the food industry is at all mean
ingful. Well, you can imagine how heart-warming and 
satisfying it was to be told, in so many words, “Zak, we 
know you’re here and we appreciate what you're doing.”

My sincerest thanks to the Associated Food Dealers 
on naming me “Salesman of the Year” for the broker 
category at your Awards Banquet.

Robert Zakoor
Mort Weisman Associates

Memo from  Faygo
by

M O R T O N  F E IG E N S O N
President

Sales up, SYN E RG ISTIC ALLY:  224.8 per 
cent!  

T h a t’s th e  score for th e  large D etro it chain  
w hich will have th e  biggest increase in  Faygo 
sales th is  year. S ignificantly, i t  was th e  last 
D etro it chain  to  au tho rize  o u r p roducts to  
move in to  its  w arehouse for delivery via its  
own trucks, along w ith  cereals, soups and  
o th e r w arehouse d is trib u tio n  channel item s, 
to  its  huge netw ork of individual stores.

We thought the chain’s management might 
never budge from a skeptical posture about the 
profitability of “warehouse stocking” brand-name 
soft drinks. Moreover, they feared that any Faygo 
profits would bite deeply into their private label 
sales. However, they finally decided to give our 
SYNERG ISTIC  SELLING PROPOSITION a try.

From  th e  ou tse t, th ey ’ve been happy  they  
did. At th e  end of Ju n e , Faygo flavors sales 
were already ru n n in g  224,8 per cen t ahead  of 
1988. Also, on th e  heels o f Faygo’s “ w are
house welcom e,”  th e ir  private label sales 
took off on a sharp  upw ard clim b.

Ten-month figures guarantee more than $2 
million worth of Faygo products crossing the 
chain’s check-out counters during 1969, up a 
whopping $1 million-plus over 1968. Meantime, 
t oo, its private label sales keep ascending into 
higher orbit, more than high enough to validate 
our SYNERG ISTIC  PROPOSITION.

The “once doubtful, still private label oriented” 
chain seems likely to become our biggest volume 
account next year. So, Faygo is ready to shake 
hands with 1970. We hope you are, too.

Because ou r laboratories are housed in  th e  
sam e build ing as ou r production  operations, 
Faygo last m o n th  was able to  s ta r t  occupying 
em pty  superm arket soft d rink  d ep artm en t 
shelves w ith  new low-calorie offerings w ith in  
less th a n  ten  days following th e  cyclam ate 
ban.

First to reach retail levels was Redpopcola, a 
newly formulated drink. And, second was a refor
mulated Faygo low-cal Strawberry-Cherry. Hope
fully, Faygo’s whole new lineup of eleven different 
low-calorie flavors will be in mass production and 
distribution by Thanksgiving Day.

Every one of th e  eleven is in h e ren t of m uch  
b e tte r  ta s te  tra its  th a n  any low-cal p roducts 
Faygo was previously able to  fo rm ula te  inside 
a realm  of governm ent agency regu lations 
w hich proh ib ited  blending low-cals w ith  
sm all am o u n ts  of sugar an d  artificial sw eet- 
teners, such as saccharin . Accordingly, we 
expect low-cal soft d rink  dem and  to  grow a t 
a m uch  faste r ra te  th a n  has been th e  p a tte rn  
over recen t years.* * * * * * *

The Sounding Board
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ED DEEB

OFF THE DEEB END

Explosure!
With this column, I would like to coin a new word: “explosure.” An ex

plosure is something which combines the elements of an explosion (a  big blast) 
and exposure (wide coverage or much attention). The manner in which the 
cyclamate ban was announced was what I would call an explosure.

In the time it took one to snap his fingers, the message banning cyclamates 
from soft drinks and food products was aired on national radio and television 
networks, while wire services fed the words to its member newspapers and maga
zines. The combination is what can be termed an “explosure.”

Indeed the action was reminiscent to days of yore when the cranberry or 
tuna scare grasped the nation —  and took quite some time to overcome and re
instill confidence in consumer minds about these products.

It isn’t the banning of a product which is disturbing. After all, if a product 
is proven to be a hazard to health it should be banned.

What aggravated most food and beverage companies was not the fact that 
tests were made which showed that cyclamate proved cancerous to mice. Rather, 
in the manner of so quickly revealing this and the sensationalism surrounding 
the incident which instilled fear o r apprehension in the minds of consumers.

The real question is: Who approved cyclamate for use in food and bever
age products in the first place? Which government agency said it was okay? And 
finally, why did the agency refuse to admit its mistake? The manner in which 
the results of the cancer test on mice was made public left the impression that 
manufacturers or producers and all distributors were to blame and “doing some
thing intentionally harmful,” which of course, is not the case.

National and local goverment food and health officials must be able to make 
a decision then stand by it, rather than to pass the buck somewhere else. If they 
err, they should admit it, since even government agencies or bureaus are not in- 
fallable, as records prove.

But to ban a product, be it cyclamate or whatever, when professional phy
sicians themselves say the amount humans consume is not harmful, is simply 
poor business, or poor government. Hopefully, steps will be taken by responsible 
persons to prevent future “explosures” of this type.
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AFD To Meet With State Treasurer 
To Discuss Welfare, ADC Checks

Associated Food Dealers officials 
will meet with Michigan State Treas
urer Green, Welfare Department and

AFD-Sponsored Food Course 
Began Nov. 5 at Wayne State

Forty-five persons enrolled in a 
distribution course sponsored by the 
the Associated Food Dealers Nov. 5 
in cooperation with Wayne State Uni
versity’s School of Business Admini
stration and Urban Extension divi
sion. I t is the first time a food distri
bution course has ever been held at
WSU.

Instructors for the course are 
Wayne State professors Ray Nulsen 
and Ernest Maier. The eight-week 
course will end sometime next Janu
ary. Following completion of the 
course, participants will receive cer
tificates in formal ceremonies, and 
will be eligible to enroll in any advance 
courses sponsored by the AFD.

Robert L  Hamady New  
Head of Hamady Bros.

Robert Lee Hamady was recently 
elected president and chief executive 
officer of Hamady Bros., Inc., and its 
Hamady Bros. Food Markets division. 
He succeeds Jack A. Hamady, an 
AFD director, who was named chair
man of the board. Theodore M. Ham- 
dy was elected executive vice-presi
dent of the Flint-based food chain, 
while Donald Skarritt was elected a 
vice-president of the AFD-member 
firm.

other government officials Dec. 3 to 
discuss the growing and serious prob
lem of stolen or fraudulent welfare 
and ADC checks, it was announced 
by AFD president Harvey L. Weis- 
berg.  

The AFD, Michigan’s largest food 
trade association with over 1,900 
members, requested the meeting last 
week in a letter it sent to Green. The 
association said there were over 125 
forged welfare checks cashed each 
month in Michigan alone. At an av
erage of $110 per check, this amounts 
to well over $12,500 per month or 
over $110,000 annually, the AFD 
said.

"We feel a solution should be 
found to help eliminate or reduce the 
problem which exists, especially since 
supermarkets and food store opera
tors cash 70% of all checks,” the 
AFD said.

Got A  Gripe?
Or A Problem? 

Then Call

THE PANIC LINE

5 6 6 - 2 4 2 9
(313 IN DETROIT) 

For Action!

"In Tune With The Grocers Needs"

Melody Dairy Company

16247 Hamilton Ave. Highland Park Phone 868-4422

KAPLAN'S
Wholesale Food Service

SWIFT'S & WILSON'S CHITTLlNS' -  HOG MAWS -  RABBITS
FR O Z EN  F O O D S  

K RA FT  PR O D U CTS  

CH E E S E S P E C IA L TIES 

PILLSB U RY B ISCU ITS

BEEF S ID ES  an d  CU TS  

FRESH L O C A L P O R K  

DUTCH BRA N D  LU N C H M EA T  

SM O K ED  H AM  a n d  B A C O N

DAILY DELIVERY
C a ll us or stop in and pick your own

W O 1-6561

2 6 3 0  R IO P E L L E  S T R E E T
( In the Eastern Market )
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Chester Kowalski, president of H am town Food P rod
ucts, an A FD  member, has been nam ed program  director 
for 1969-70 for the H am tram ck R otary Club.

* * *
D iane W right, daughter of D onald W right, owner of

Lane’s Self-Serve M arket, an A FD  member in Dearborn, 
was m arried to Jerry F ern , Oct. 3.

* * *

Congratulations to Gerald Inm an of Paul Inm an Asso
ciates, an A FD  broker member, on having been elected 
regional director of the National Food Brokers Asso
ciation,

* * *

M el B urkhardt of Anheuser-Busch, the Budweiser 
people, has just returned from a delightful European vaca
tion, he inform ed The F ood Dealer. Some of the coun
tries he visited included Norway, Denm ark, Sweden, Spain 
and Portugal.

*  * *

The D etroit Association of Grocery M anufacturers’ 
Representatives, better known as D A G M R , has announc- 
two upcoming events: Annual Christmas Party (for mem
bers only) will be held Dec. 13 at N orthland Inn; and the 
Inaugural Ball will be held Jan. 10 at the Latin Quarter.

DETROIT RENDERING 
COMPANY

S I N C E  1 8 5 0  

SUPERIOR SERVICE -  TOP MARKET VALUES

1923 Frederick • Detroit

5 7 1 - 2 5 0 0  

"First We Render Service"

AFD MEMBER

Congratulations to AFD vice-president William Ben
n e tt who is general manager of Quick-Pik Food Stores 
on his recent election as a director of the National Associ
ation of Convenience Stores at its recent Miami conven
tion.

* * *

Raymond J. Servitto, formerly of A. E. Staley Mfg. 
Co., has been named to the institutional and industrial 
sales staff of Acme Detroit Food Brokerage, an AFD 
member, it was announced by president Ed Willenborg.

* * *

Miss Filial Zarou, daughter of Farhan Zarou of F  & F 
Party Store, Livonia, an AFD member, has teamed up 
with Walid Dajani to form their own accounting and tax 
service in Livonia, known as Dajani & Zarou.

* * *

AFD office secretary Nancy Gerlach, became Mrs. 
Tracy Mousal recently following her marriage to Mr. 
Mousal. Although Nancy is still part of the AFD staff, 
it's Private Mousal for her husband who is stationed in 
the Army at Fort Polk, La.

*  *  *

The Associated Food Dealers wishes to thank Chet Ko
walski, of Specialty Foods Company and Hamtown Foods 
Company, both AFD members, for hosting the recent 
general membership meeting of the association which 
saw the appearance of Detroit Mayoral candidates Rich
ard Austin and Roman Gribbs.

Hamady Names Two
FLINT— The appointment of Earl R . Howett Jr. as 

warehouse manager, and Edward N. Kaye as shipping 
foreman have been announced by Jack A . Hamady, 
president of Hamady Bros. Super Markets, an AFD 
member.

Howette, a graduate of Delaware Valley College in 
Philadelphia, was formerly a warehouse manager in 
Indianapolis prior to joining Hamady’s. Kaye, formerly 
with the firm’s Fenton store, was promoted from grocery 
warehousing.

Campbell Names Rohn Manager
GRAND RAPIDS— Campbell Soup Company has 

announced the appointment of William M. Rohn as 
Campbell’s district manager in charge of Michigan canned 
foods division. He had been division supervisor since 
1967. He succeeds William G. Buchanan, who has moved 
to Cincinnati, in  the same position.

Around the Town
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New DAGMR OFFICERS —  Leading the Detroit As
sociation of Grocery Manufacturers’ Representatives 
(DAGMR) during 1970 will be the new officers and di
rectors pictured above. Seated, left to right, Carl Leonard, 
The Detroit News, Sargant-at-arms; Howard Phillips of 
Kar Nut Products, first vice-president; Earl English As
sociates, the new president; Don Dorst, Independent Bis
cuit Company, second vice-president; and Lou Brown, 
Better Made Potato Chip Co., secretary-treasurer. (All

new officers are also AFD Members.) Standing, left to 
right, are directors Frank McGovern, American Newsp. 
Representatives; William DeCrick & Maurer; Ray Stalla, 
Archway Cookie Company, a new director; Alvin Hoppe, 
Paul Inman Associates, outgoing president and new board 
chairman; Larry Kozel, Beech-Nut Foods, also new; and 
Jerry Nelson, Quaker Oats Company; (Retiring from the 
board and not pictured, is Gordon Jacobson of General 
Mills.)

End of aisle racks, as shown above, and profi
table displays as the one at Shopping Center 
Markets, right.

Let Us Supply All Your 
Fruit of the Loom Needs

As newly appointed brokerage for Fruit of the Loom hosiery, including panty hose, nylons and 
related items in Michigan, let us help you increase your share of high profit non-food items in your store. 
An end of the aisle rack or an attractive floor display, as shown above, can increase sales and profits. 
Call and let us show you how.

MEDALLION MARKETEERS
16247 Hamilton • Highland Park, Mich. • Phone 345-4700
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By HARVEY L. WEISBERG

Recently, President N ixoxn outlined a thorough pro
gram involving consumer protection and information, 
and the possible establishment of an Office of Consumer 
Affairs. A t the same time, the City of Detroit has an
nounced it is ready to start its consumers council, which 
will be one of the first jobs of new Detroit M ayor R o
man Gribbs.

Late last month, a story was published in The Detroit 
News, which, although misleading, pointed out the need 
once again for consumer and industry education. The 
story was titled: "Stores Cheat on 
H am burger," the word “cheat” was 
erroneous and a poor choice which 
tended to hurt the vast majority of 
honest and decent m eat managers 
and food store operators in M ichi
gan.

The choice of the word was also 
unwise because it dealt with a cou
ple of areas which are delicate to 
begin with and usually not a news
paper reporter’s "cup of tea.” The 
areas: short-weight products and what constitutes ham 
burger or ground beef.

Selling “less than the quantity represented” in food 
industry circles usually means selling "short-weight". U n

WEISBERG

fortunately however, the consuming public has not fully 
been informed about “shrinkage” in meat and other 
food products because of a lack of consumer education.

Who is responsible for informing or educating the 
public, at least regarding the food industry? Government 
agencies, educational institutions through its cooperative 
extension program, all public media, and even trade as
sociations as our AFD. In order for the information to 
be meaningful, it must be explained in simple layman’s 
terms so it is easily understandable, leaving no questions 
or gray areas.

Let's take "shrinkage" in food products as an exam
ple. The prime reason for short-weight, at least concern
ing ethical operators, is usually shrinkage of the product
— moisture or liquid released from the item over a per
iod of time. To compensate for this factor, retailers as 
a rule, place more meat into a package than the actual 
stated weight marked on the package, at the time of 
packaging. Now if a consumer purchases the product 
anytime during the day of packaging, it usually is over
weight, or at least the stated weight.

Unfortunately, reports issued by government inspectors 
or the agency itself, do not acknowledge this over-weight 
which we call “tare”, or even commend merchants pub
licly for the vast majority of meat which is indeed over
weight. It should be understood that short-weight does 
not necessarily mean cheating because of the shrinkage. 
(This point was publicly admitted by officials of the 
State Department of Agriculture itself four years ago 
during a meeting with that department, food industry 
representatives, and the Governor’s office, and called at 
the AFD ’s request.)

Since then, we of the AFD are happy to publicly 
acknowledge that the State Department of Agriculture, 
to its credit, carefully has refrained from using words 
like cheat, dishonest or any similar word which denotes 
fraudulent intent on the part of merchants who may ex
perience a packaging problem of the kind described.

For the record, it should be pointed out that short- 
weighting can also be caused by failure to rotate pro
ducts, scales which need adjustment and inadequate re
frigeration, none of which represents the kind of inten
tional act which would be called cheating.

At that meeting with the State Department of Agri
culture, the agency agreed to inaugurate an extensive 
consumer and industry educational program to help elim
inate hazy and gray areas which need clairification to 
help bring understanding. It is needed now more than 
ever. The agency’s staff indicated it was testing formu
las for food distributors to help make it easier and more 
uniform to determine how much meat per pound, per

(Continued on Page 12)

SUPERIOR POTATO CHIPS
Phone TE 4-0800

THANKS
FOR BEING 

PATIENT WITH US

WE ARE NOW 
BACK ON THE 

SHELVES 
TO SERVE YOU 

AND YOUR 
CUSTOMERS

THE PRESIDENT'S CORNER

Consumer Education Is Everyone's Responsibility
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Camera-Eye's View of 
AFD General Meeting
Featured at the Associated Food Deal
ers’ recent General meeting were De
troit mayoral candidates Richard 
Austin and Roman Gribbs, who 
eventually won. Both even took time 
to grab a bite to eat from their busy 
schedules. Their appearance attracted 
more than 250 interested food mer
chants and AFD members, many of 
whom are pictured on this photo page.
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WEISBERG
(Continued from Page 10)

type, was needed above actual weight (tare) to allow 
for shrinkage. This, in addition to the routine job of en
forcement which it capably performs.

We have in the past recommended, and still do, that 
standardized procedures for packing be “weight when 
packed,” The reason for this is that during an inspection, 
a food inspector unwraps the package and weighs the 
meat only. The shrinkage or moisture which developed 
since packing is not included. The AFD feels this is un
fair, especially since present procedures “imply” fraudu
lent intent. If moisture is included in a piece of meat 
when packed, why should it not be included during in
spections? The AFD to date has not received a reply to 
this recommendation.

At any rate, the present meat laws are not at all clear 
nor easily understandable from the distributor’s point of 
view. And if not easily understandable to distributors, 
certainly not so for consumers either. We feel certain 
fair revisions must be made to help eliminate confusion 
and gray areas, not only in meats but in produce, baked 
goods and any other food product susceptible to shrink
age after packaging.

Certainly the public is entitled to better consumer 
education, to help provide understanding, and to help 
consumers get the maximum value for their dollars. But 
simply to label retailers generally as cheats is indeed a 
disservice both to the retailer and to the public at-large, 
while destroying consumer confidence, which, in Michi
gan, runs very high.

As I mentioned early in this article, the government 
agencies, educational institutions, all public media and 
trade associations like our own should work together to 
provide the needed consumer education to which our 
fellow citizens, and our customers are entitled.

THE W A Y N E  SOAP 
C O M P A N Y

842-6000

Growing Thru Giving 

Good Service

BUYERS OF BONES 

FAT, TALLOW & 

RESTAURANT GREASE

DETROIT, MICH. 48217 
AFD Member

REP. STEPHEN STOPCZYNSKI, second from right, 
recently received a citation from the Associated Food 
Dealers for service to the food distribution industry. 
Shown flanking Rep. Stopczynski at a testimonial dinner 
given him by supporters, are, from left, Ted Stawick, 
member of the AFD Legislative Committee; AFD execu
tive director Ed Deeb; and Ben Wettenstein, president of 
Abner A. Wolf, Inc., who was present at the event.

Would You Like 
More Sales

SEALTEST FOODS' STORE SALES 
DIVISION WILL BE HAPPY TO 
SUPPLY YOU WITH INFORMATION 
GATHERED FROM A WIDE VARIETY 
OF SOURCES TO HELP YOU 
ANALYZE YOUR ENTIRE STORE.

CALL TI 6-5700

(ASK FOR STORE SALES)
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Group Blue Cross - Blue Shield 

Available To All Member 

Stores And Their Employees
For those grocers w h o  don't know  It already, Blue Cross-Blue Shield Insurance at low  

group rates is availab le  to all retail m em bers of the Associated Food Dealers. The AFD  is the  

only retail food association in M ichigan w hich  offers the com prehensive Blue Cross program .

For those m em bers w ho  are not on the B lue Cross hospital insurance plan, call the AFD  

office so w e  can exp lain  how  you can participate. To those retailers w ho are not yet m em 

bers o f the A ssociated Food Dealers, call our office at 542-9550 to join our association and be 

elig ib le  for Blue Cross Coverage plus m any other benefits.

MEMBERSHIP APPLICATION

Store Name 

A ddress 

City

Owner’s Name 

Do you wish Blue Cross Coverage? 

Yes □  No □

An Invitation to Join A.F.D.
Through membership in the Associated Food Dealers, 
you can enjoy wide benefits designed to bring recogni
tion to the independent grocer in the community. In 
addition, such services as Blue Cross and all types 
of general insurance, coupon redemption program 
are available. Call and let us tell you about them.

ASSOCIATED FOOD DEALERS

434 W. Eight Mile Rd.

Detroit, Mich. 48220 Phone: 542-9550
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THE BELL RINGER

A Wee Bit O' Scotland and the Mini-Skirts
By ALEX BELL

To Kill a little time above the A tlantic at 37,000 feet, 
we will get this one going. We spent a few days in our 
home town of Glasgow. After 41 years, we did see a few 
changes, but the weather was still the same: lousy.

*  *  *  *

The food business has changed considerably since we
last worked there. Safeway is giving the natives some
good, swinging A m erican supers 
and they get plenty of action. But 
there are still many small stores 
that seem to do a very good volume.
So enough of the travelogue. Any 
one for a wee cup of tea?

* * *
We spent a little time in London.

Our impression: Hippies and mini
skirts, and being a vice-president 
of the Girl W atchers Society, we
don’t think we missed a trick. If

The Test Of T ime. . .
Y e a rs  

O f  

Successful 

Service

To Slaughter Houses, Wholesale & 
Retail Markets and Locker Plants

Wh at e v er  Your P ro bl em s  M a y  Be, Call

Darling & Company
33 5 0  G re e n fie ld  Road 

W A  8-7400 
M e lv in d a le , M ich ig an

P. O . Box 32 9  
M a in  Post Off ice  

D ea rb o rn ,  M ich igan

we did, it was because our child bride was not with us. 
She makes sure we never miss one.

*  *  *  *

WE did get a charge out of the meat markets in Scot
land. A sign prominently displayed reads: “In the in
terest of hygeine, no smoking or spitting on these premi
ses.” But all fresh meat is displayed in the open without 
refregeration. Very hygenic???

* * * *
Well, weII, Acey finally made a boo-boo. We were 

called anonymously to be told that Farmer Jack was not 
the only rebel on Labor Day. We understand from the 
caller that some A & P, K-Mart and Chatham units were 
also open Labor Day. Our apologies, we may not always 
be right, but we try to be controversial, though.

* * * *
Now we know why our child bride has been feeding us 

diet pop. But we can’t understand why she tells us to 
smoke four of five packs of cigarettes a day. And now 
comes the MSG issue. (Edeebnote: Hey dummy; read the 
side of the cigarette pack!)

* * * *
Got a call from Al Weiss of United Dairies. H e tells us 

that he has got his route built up so good now that he 
can afford to hire a kid to help him. He informs me that 
he has some kid called Bob Landy helping him. Keep it 
up, Al. Maybe some day you can work up a route for 
the Kid.

*  *  * *

While we were in Scotland, we sent a postcard to an 
old friend and customer. We received a reply and we 
thought that we should share the fine Irish humor with 
our readers. So here it is. Incidentally, Boyle was in the 
brick business and is now residing in Elk Grove Village, 
Ill. You think it’s bad in Detroit? Read this from Illinois: 

"Received your most welcome card and my first thought 
was: Did he buy the whole Island of Scotland or just the 
part shown on the card? At the prices we paid for meat 
the past 15 years you could have included Ireland also, 
but I know you are not a fighter, but a lover. That ma- 
larky you were going up to help the Irish, what, sell 
them part of your subdivision of Scotland?

“I also had another thought and I can’t figure out why 
you would go looking for miniskirts all the way to Scot
land. If my memory serves me right the Scots had mini
skirts long before they were here. So much for your trip. 
When do you plan to start subdividing the Island?

"We took our first trip downtown a couple of weeks 
ago from here in the sticks, and like all farmers, were 
going to see the sights of State Street. But the SDS start
ed our way and believe me I am no hero, and did we 
get out of there in a hurry and run like hell back to 
the country. I thought Detroit was bad but this is war

M r .  Bell
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and what a mess they are making of the whole area. 
They are killing as many police here as they are Chinese 
in Vietnam. Well, I better close and go take my target 
practice and Karate lessons, because it’s the survival of 
the fittest.

"Just to make you feel good, we sure miss old ACB, 
the butcher. Haven’t had a good piece of meat since we 
left. No butcher shops here. The Jewel Tea Company 
has the whole thing wrapped up and you get what you 
can’t see and it is cheaper to eat money than buy meat 
in this town.

"Keep us in mind and when you take your next trip, 
be sure and send us another picture card. That’s the only 
'way we’ll see the place.”

— John Francis Boyle 
(Retired)

We often wonder what the college students and assort
ed wierdos are going to protest about after the Vietnam 
police action is over?

Personal in answer to Eddie Acho’s letter I received: 
Dear Eddie, we know you are fuscous but please don’t 
try and knock the futtock out from under the old man. 
Now run like hell for your Funk & Wagnalls and figure 
that one out! Don’t forget, Eddie, we graduated magna 
cum laude from Vassar and we are not in the least bit 
kinky.

Please keep those letters and anonymous phone calls 
coming, and we will try and answer them in our own 
inimitable manner. In so doing we will try not to of
fend your olfactory nerve.

TV  Comment on the recent Frank Sinatra Jr. Special 
called F. Sinatra, Family & Friends. It is a good thing 
he has friends.

This month we have nothing on Sal Sarafa or the head 
of the Main St. Mafia. So rest easy boys, but wait till 
next time.

* * * *

Who got chip-wrecked recently in Las Vegas? Dear John, that’s all she wrote! —  ACB

When Chet Kowalski of Hamtown Foods throws a 
meeting and dinner for our association, he sure does a 
good job! Let’s do it again, Chet. Meantime, thanks.

Specialty Foods In Expansion
Specialty Foods Company, an AFD member, is near

ing completion of its new manufacturing division which 
will help increase the firm’s production capacity, it was 
announced by Chester Kowalski, president.

A t the same time, the appointment of Ed Wirpsza as 
a gourmet foods coordinator was announced by Kowalski. 
Specialty Foods is a division of Hamtown Food Products.

BIG on FLAVOR ! —  BIG on V A LU E! 
BIG on FRESHNESS!

T I P  T O P  B A K E R S
IN FLAVORGUARD OLEPHANE WRAPPER 

3600 TOLEDO Phone TA 5-6470
SU S T A IN IN G  MEMBER

BIG 
PROFIT 
CHAMP
B i g  i n  every w ay

C A S H  I N

Call 826 - 50 3 0

SAUSAGE COMPANY
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THE ADVERTISING SCENE

Promotion Is A Major Key To Success For Merchants
By RICHARD ROGERS 

Action Advertising & Distributing Co.

An old platitude has it that nothing succeeds like 
success. Platitude or not, the small businessman, if he 
seeks to expand, could do far worse than eye and utilize 
those ingredients of the success formula laid out for him 
on a tray by "big business" every day. Each concerns 
advertising and promotion.

It's really simple. There are probably no more than 
four major principles of operation and “you pays your 
money and takes your choice."

1— Some concerns use a "leader” and make it up 
by over-charging for other merchandise or by allowing 
the increased volume produced by the “leader" to offset 
the "leader" loss.

2— Others run special purchase sale merchandise to 
produce volume and profit on regularly priced merchan
dise and. at the same time, give an impression of value 
that isn't there. Special purchase merchandise is usually 
not worth more than one pays.

3— Still others will consistently drop prices on a few 
competitive items only, each week, thereby trying to give 
the impression that they constantly undersell their com
petitors.

RETAILERS W H Y  FUSS?

LET THE A .F .D .  PROCESS ALL  

YO U R  C O U PO N S  FOR Y O U  THRU  

OUR C O U PO N  REDEM PTION CENTER!  

W E C A N  DO IT FASTER A N D  

W E E M P LO Y  THE H AN D IC APPED .

DROP THEM OFF OR MAIL TO :

Associated Food Dealers 

434 W . Eight Mile Road 

Detroit, Mich, 48220

4— There are those who truly discount everything to 
obtain a steady following whose customers profit more 
on the over-all purchase than on a few minor items else
where.

Apparently, all methods are productive, because there 
are sufficient firms of size to testify to the successful em
ployment of each principle. However, it has been this 
writer's observation that those concerns utilizing the 
fourth principle can and do out-grow their competitors; 
in size, at least.

Any small businessman who is not too lazy to shop 
his competition cannot fail to observe these various art
ful devices of successful operations.

But how, one might ask, can a small merchant com
pete with a giant chain? The proper answer, though not 
enlightening in detail, would be provocative. How did 
the giant become one? That he, also, was once small, 
cannot be denied.

However, if we were to delve into the past for en
lightenment, we would be certain to discover a univer
sal answer that has always applied and always will apply 
to any business in its infancy. Every small business that 
expanded into size did something originally that his com
petition either could not do, was unwilling to do, or 
did not think of doing. Even a giant cannot think of 
everything. Like all giants, he is too light at the top 
and too heavy at the bottom when he reaches maturity. 
He becomes unwieldy.

On the other hand, the small businessman is not limit
ed as yet by size, only by ingenuity. If he lacks this in 
the beginning, he will lack it in the end. Space does not 
allow examples of this, except for a quick one: In  a 
period of eight short months a music dealer built the 
largest retail music shop in his state while competing 
with organizations that had been established over 20 
years, and he wasn’t even a musician.

This is emphasized, because he simply adopted one 
method of operation every major concern in the country 
has come to utilize sooner or later —  advertising and 
promotion. While his competitors were sleeping, he reg
ularly ran all types of advertising so his customers would 
not forget who he was, including circulars, radio and TV 
commercials, newspaper ads and so on.

Any small or large businessman who depreciates the 
effect of proper distribution is doomed to the limits of 
his own establishment until his surroundings become a 
bore rather than a challenge. If advertising is considered 
expensive, this is unfortunate, because it is a short-sighted 
view. In the long run, it must result in productivity. Ask 
any big businessman and he will tell you he can’t afford 
to be without advertising.

As the saying goes, “What’s good for General Motors 
is good enough for me.”



Feature For Feature
YOUR ASSOC IAT ION ' S  D I SAB I L ITY INCOME PROTECTION PLAN

Can’t Be Beat!

Pays up to $500.00 a Month for Life
w h en  you are injured and unable to work.

Pays up to $500.00 a Month for as Long as 5 Years
when you are sick and unable to work.

These are TAX-FREE CASH benefits paid directly to you to use as you 
see fit -  for food, clothing, medical bills or anything else you choose.

O T H E R  O U T S T A N D I N G  F E A T U R E S  O F  T H I S  P L A N

T h is  p la n  c o n ta in s  a s p e c ia l T ra ve l A c c id e n t D ea th  
B e n e f i t  th a t  P A Y S  U P TO  $ 2 ,0 0 0 .0 0  fo r  a c c id e n ta l d ea th .
H o u se  c o n fin e m e n t is n e v e r  requ ired .
C o vers  y o u  a s  a p a s s e n g e r  on a n y  k in d  o f  a i r c r a f t  . . .  even  
in a p r iv a te  p la n e .
N o  re s tr ic t iv e  r id e rs  m a y  be  a d d e d  a fte r  th e  p o l ic y  is 
is s u e d  b e c a u se  o f  a n y  c h a n g e s  in y o u r  h ea lth .
L o w  C o st D ue  to  th e  w h o le sa le  b u y in g  p o w e r  o f  y o u r  
A s s o c ia tio n , th e  c o s t o f  th is  in su ra n c e  is s u b s ta n t ia l ly  
lo w e r  th a n  c o m p a ra b le  co v e ra g e  o ffe red  on an in d iv id u a l  
b a s is .
F ew  E x c e p t io n s  . . . P o lic y  do es n o t c o v e r  lo ss  d u e  to  w ar  
o r  m i l i ta r y  se rv ice ; s u ic id e  o r  a t te m p te d  su ic id e; c h ild 
b ir th , p r e g n a n c y  o r  r e s u l t in g  c o m p lic a tio n s .

Your A ssoc ia tion 's  p lan  of 
d isa b ility  incom e p ro tec tion  
is a n o the r exam ple of the 
many fine  services ava ilab le  
to you th roug h  you r m em 
be rsh ip .

The AFD  is 
Michigan’s Largest 

Food Trade 
Association, With 

some 1,900 members.

ACT NOW! Get complete details on this remarkable plan of coverage today. Complete 
and return the coupon below.

A ssocia ted  Food D ea lers 
G ro u p  Insurance D epartm ent 
43 4  W . Eight M ile  Road 
D etro it, M ich . 4 8 2 2 0

Please RUSH com plete de ta ils  on the p rog ra m  o f D isab ility  Incom e 
P rotection endorsed by my A ssociation.

Name 

A d d re ss  

C ity S ta te ZIP C ode
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TAX TOPICS

The Distribution of Year-End Corporate Dividends
By MOE R. M ILLER 

Accountant and Tax Attorney

To avoid a double tax, owners of closely held cor
porations will normally want to limit the amount of divi
dends paid. Payment of dividends is clearly a tax waste: 
the corporation gets no deduction while the stockholder 
must pay full tax on the dividends received, except for 
the $100 or $200 exclusion.

Thus, closely held corporations usually have only one 
tax reason for paying dividends —  to avoid the special
27½  percent and 38½  percent 
penalty tax on corporate earnings 
accumulated in excess of needs.

Corporations have a certain lee
way in accumulating earnings with
out tax penalty:

1— Earnings can be accumulat
ed up to $ 100,000 free of penalty 
tax.

2— Even though there is no im
mediate need for funds in excess 
of $100,000, earnings can be retained for future busi
ness or to cover expansion.

3— If your accumulated earnings exceed $100,000, 
you must study your corporate capital to determine how 
much of your ’69 eamings must be paid in dividends.

If your Balance Sheet indicates that the earnings have 
gone into equipment, inventory, deferred charges or nec
essary working capital, you don’t have to worry about 
the penalty.

Heavy loans to stockholders are dangerous since the 
loans may be treated as taxable dividends to the stock
holders.

Even large amounts of accumulated earnings plus a 
substantial total of quick assets or investments won’t 
necessarily subject you to a penalty if you can show that 
the funds are being held to meet future business needs.

Your summary showing computation of dividends, or 
lack of dividends, or a bonus arrangement should be re
corded in the corporation’s minutes. Remember that to
day’s worries, valid as they are now, may be difficult to 
recall in later year. 

You can avoid both penalty tax and paying dividends 
by expanding your business, making improvements, add
ing to inventory, fixed assets, etc.

A corporation which can’t retain earnings because of 
the penalty tax, must consider the advisability of electing 
treatment in ’70 as a psuedo corporation.

Dividends don’t have to be paid in cash. They can be 
distributed in other forms: such as bonds, realty or any

tangible or intangible property transferred has apprec
iated in value.

REDEEM  ESTATE STOCK

A special exemption from the dividend tax is given to 
the redemption of any slock which has been included 
in the gross estate of decedent.

1— The redemption must be made within three years 
plus ninety days of the due date for filing the Estate Tax 
return; in otherwords, within 4 ½  years after decedents 
death.

If one of several stockholders is willing to relinquish 
his corporate interest completely, the corporation can 
use corporate funds to buy back all of his shares.

If a stockholder is willing to have his ownership int
erest only partially reduced, in order for the stockholder 
to be sure of capital gain treatment, the following test 
must be met:

1— The ratio of the shareholders voting stock must 
be less than 80 percent of that ratio before the redemp
tion.

2— The ratio of shareholders common stock must be 
less than 80 percent of the ratio immediately before re
demption.

3— Shareholder must own less than 50 percent of the 
total combined voting power of all classes of stock en
titled to vote.

Ban on Cyclamates In 
Food Products Delayed

WASHINGTON— As we went to press, Robert H. 
Finch, Secretary of Health, Education and Welfare an
nounced that the deadline had been pushed back from 
Feb. 1, 1970 to Sept 1, 1970, and indicated there was 
a possibility cyclamate would be permitted in food and 
beverage products for limited use by diabetics and others 
on limited sugar intake. For the moment however, the 
deadline change does not affect the order to remove soft 
drinks containing the artificial sweetener from the mar
ket by Jan. 1.

Finch said the action was being taken to coordinate 
the U.S. phaseout of cyclamate with Canada, which is 
taking similar action. “This is particularly true in regard 
to the seasonally processed fruits and vegetables,” Finch 
said. “Suppliers should be on the same cycle and phase 
out on the same basis.”

M I L L E R
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Support These AFD Supplier Members
A C C O U N TIN G , INSURANCE
Brink, Earl B. (Insurance) . . . . . . . . ..........358-4000
Gohs, Inventory Service .................... . . VE 8-4767
Heemer, Klein, Grainer & Lamb . . ...........754-3030
Peter J. Kiron Agency .................... .......... Chicago
Moe M iller Accounting . . .  . . . .547-6620
Retail Grocery Inventory Service . ..399-0450
B A K E R IE S
A rchw ay Cookies . . .......................... .......... 532-2427
A w rey  Bakeries .................................. _____TY 6-5700
Bonnie Bakers . .893-3260
Farm Crest Bakeries . . . .................. . TR 5-6145
Grennan Cook Book Cakes ............. . . TA 5-1900
Hekman Supreme Bakers .................. _____KE 5-4660
Independent Biscuit Co. ............... ..........584-1110
Koepplinger's Bakery, Inc. ............... JO  4-5737
Lebanon Baking C o ............................... . . . .825-9702
Johnny Mac's Cookie Co. . . . . . . . . . . . .8 8 5 -6 2 0 0
M agnuson Foods (Bays Muffins) . . _____FA 1-0100
Oven King Cookies ......................... . .PR 5-4225
Fred Sanders Com pany ..................... . . . . 868-5700
Schafer B a k e r ie s ..................... . . .  293-5320
Silvercup Bakery ............................... . . LO 7-1000
Taystee Bread ...................................... TY 6-3400
T ip  Top B read  . . . .................................. . TA 5-6470
W arrendale Baking Co. . . . . . . . . . . .271-0330
W onder Bread ................................... . W O  3-2330
B E V E R A G E S
Associated Breweries . . ...............  . . .......... 925-0300
Canada Dry Corp. .............................. .......... 868-5007
Cask W ines .....................- . ............... .......... 849-0220
Coca-Cola Bottling C o ......................... .......... 898-1900
J. Lewis Cooper C o .............................. ..........823-3900
Faygo Beverages .............................. . W A 5-1600
Home Juice C o m p a n y ............. . ..........925-9070
Leone & Son ....................................... - . . . . .925-0500
Mavis Beverages . . . . . . . . . . . . _____DI 1-6500
National Brewing Co. (Altes) . . .......... 921-0440
Pepsi Cola Bottling Co......................... .......... 366-5040
Stroh Brew ery Com pany ............... . . . .961-5840

Squirt Bottling Com pany ............. . JO  6-6360
Vernor's-RC Cola ................................. . . TE 3-8500
B R O K ER S
Acme Detroit Food Brokerage . . . . .581-0410
Steve Conn & Associates ............... _____547-6900
Continental Food Brokerage .......... . . .533-2055
Christensen Sales A gen cy . . . . .838-4474
Harris Crane & Com pany ............... . . .  .538-5151
E. A. Danielson Co. ............... . .838-9111

. . .  .822-5385

W. H. Edgar & Son, Inc. . . . . . . . . . .964-0008

Maurice Elkin & S o n .................... .............353-8877

Food Marketers, Inc...............  .......... .342-5533

Graubner & Associates .................... .............444-8400
John Huetteman & Son ............... .. .886-8800

Paul Inman Associates, Inc. . .............626-8300

Interstate Marketing Corp. . . . . . .341-5905

George Keil Associates ............. . . .273-4400

Edward L. Kuester & Co. ............... 928-7117

M aloney Brokerage Co. . . . . . . TU 5-3653

Harry E. M ayers Associates . . . ..........864-6068

McMahon & MacDonald Co. . . - BR 2-2150

Marks & Goergens, Inc.................... Dl 1-8080

Northland Food Brokers ............. .............342-4330

Peppier & Vibbert ......................... _____838-6768

Peterson & Vaughan, Inc.................. VE 8-8300

P. F. Pfeister Com pany ..........  - .......... 491-2000
Arnold J. Rodin Assoc. (Commodities) 843-1788

W O 3-8585

Stark & Com pany ...............  • • .358-3800

Stiles Brokerage Com pany .......... .............965-7124
KE 1-4484

James K. Tamakian C o .................... .863-0202

United Brokerage ............. .......... BR 2-5401

Mort W eisman Associates .......... . 835-5232

d a i r y  p r o d u c t s
564-5300

Detroit C ity Dairy, Inc......................... TO 8-5511
Fairmont Foods Co. ............................ TR 4-0300
Gunn Dairies, Inc. ............................... . TU 5-7500
Hays Ice Cream ................................... 271-5670
Land O'Lakes Cream eries . TE 4-1400
Melody Dairy Dist. C o ......................... 345-4700
Risdon Bros., Inc.................................... 825-1480
Sealtest Dairy .................................... Tl 6-5700
Trombly Sales . ......................... 925-9505
United Dairies, Inc................................. . UN 1-2800
White Star Dairy .............................. 868-8655
W esley’s Quaker Maid, Inc. . . . 883-6550
Ira Wilson & Sons D a i r y ............... TY 5-6000

DELICATESSEN
Home Style Foods Co. (Deli.) . . FO 6-6230
Quaker Food Products, Inc............... TW 1-9100
Specialty Foods (Deli.) ..................... . . .893-5549

EGGS AND POULTRY
Eastern Poultry C o .............................. WO 1-0707
Mclnerney Miller Bros......................... TE 3-4800
Napoleon Eggs ......................... TW 2-5718
Orleans Poultry C o ......................... TE 3 1847
Page & Cox Eggs ................................. 838-6664
W ater W onderland Egg Corp. . . . 789-8700
FRESH PRODUCE
Badalament (bananas) .................... .. 963-0746
Jos. Buccellato Produce - LA 6-9703
Cusumano Bros. Produce Co. 921-3430
Gelardi Produce ................................. W A 5-0969
H. C . N agel & Sons .............................. . 832-2060
North Star Produce . . . VA 2-9473
GARDEN SUPPLIES
Fredonia Seed Com pany ............... 427-8153
IN SECT  C O N T R O L
Key Exterminators .................. . EL 6-8823
Rose Exterminating C o ....................... TE 4-9300
United Exterminating Co. W O 1-5038
Vogel-Ritt Pest C o n t r o l ................. TE 4-6900
LIN EN  S ER V IC E
Economy Linen S e r v ic e .................... . 843-7300
Marathon linen Service, Inc. . WA 1-2727
Reliable Linen S e r v i c e ................. 366-7700
M A N U FA C T U R ER S
Aunt Jane's Food .............................. 357-7330
Boyle M idway C o m p a n y ............... 543-3404
Diamond Crystal Salt Company 872-3317

Kraft Foods ........................................... TA 5-0955
Mario's Food Products ................. . .923-3606
Morton Salt Com pany . . VI 3-6173
C . F. Mueller Com pany .................. ..........543-8853
Prince-Vivison Macaroni Co. . 775-0900
Roman Cleanser Com pany . . T W  1-0700

Schmidt Noodle Com pany .......... .......... 921-2053
Shedd-Bartush Foods, Inc. . . . - TO 8-5810
M EA T P R O D U C T S, PA C K ER S
Alexander Provision Co. • . 961-6061
Cadillac Packing C o .......................... .  . 961-6262
Crown Packing C o ............................ TE 2-2900
Detroit Veal & Lamb, Inc................... . 962-8444

Feldman Brothers WO 3-2291
Frederick Packing Com pany . . .............832-6080

Glendale Foods, Inc.......................... .............962-5973
Gordon Sausage C o ............................. 826-6145
Great Markwestern Packing . . . . .............321-1288
Guzzardo W holesale Meats, Inc. . FA 1-1703
Herrud & Company . . . 962-0430
Johann Packing Co. .................. TW 1-9011
Kent Packing Company .................. 843-4900
Kirby Packing Com pany ............... ______831-1350
Kowalski Sausage Co., Inc. . TR 3-8200
L K L Packing Co., Inc.................... . TE 3-1590
Mickelberry's Food P ro d u c ts----- .............894-6600
Oak Packing Company .................. .............961-2160
Peer Packing Co. (Yosilanti) . . . . . . 274-3132
Peschke Sausage Co. ................. - TR 5-6710
Peter Eckrich & Sons, Inc. ..........

Peters Sausage Co. ..................
Pitts Packing Co. ..................  .
Popp's Packing Com pany . . 
Sam & Walter Provision Co.
Spencer, Inc.........................................
Ruoff, Eugene Co. . . . . .
Van Dyke Steak Com pany . . 
W ayne Pecking Co. .
Weeks & Sons (Richmond) . 
Winter Sausage Manufacturers 
W olverine Packing Co. . 

MEDIA
Detroit Free Press .......................
The Detroit N ew s .......................

. TA 6-5030 
WA 3-7355 
, . . 365-8020 
TW 1-1200 
, 931-6060 

WO 3-2430 
. 875-0766
WO 1-5060 

RA 7-2525 
PR 7-9080 

WO 5 0153

. . .222-6400  

. .222-2000

N ON-FOOD DISTRIBUTORS
Arkin Distributing Co............................... WE 1- 0700
Hartz Mountain Pet Pdts . .894-6300 or 923-4550

9234550
Perfect Plus Inc. , . ................................. 961-6381
Toys Unlimited . . . .  - .......................... 852-3798
Wayne County W holesale Co. . . . . 894-6300

POTATO CHIPS AND NUTS
Better Made Potato C hips .................. W A 5-4774
Frito-Lay, Inc............................................... W A 1-2700
Kar Nut Products Co. ......................... LI 1-4180
Krun-Chee Potato C hips ....................... Dl 1-1010
Superior Potato C hips . .......................... 834-0800
Vita-Boy Potato Chips ......................... TY 7-5550

PROMOTION
Action Advertising & Disfg. Co. . 964-4600
Associated Distributing Co. . . . . . . . .626-4842
Bow lus Display Co. (signs) ............... CR 8 6288
Holden Red Stamps ................................. - . .255-3350
Guaranteed Advertising Distributors . .831-0020
Stanley's A dv. & Distribg. Co. . . 9 6 1 -7177

RENDERERS
Darling & C o m p a n y ............................ WA 8-7400
Detroit Rendering Company . . . ..571-2500
W ayne Soap Company ....................... 842-6000

SERVICES
Atlantic Saw  Service Co......................... . .  .965-1295
Clayton's Flower* ................................. LI 1-6098
Comp-U-Check, Inc. ................................. 255-2800
G ulliver's Travel Agency .................. .963-3261
Pittsburg-Erie Saw ................................... 835-0913
Zablocki Electric ............ .. . .  . .372-1791
SPICES AND EXTRACTS
Frank's Tea & Spices ............................ UN 2 1314

STORE SUPPLIES AND EQUIPMENT
Almor Corporation ............................ JE 9-0650
Butcher & Packer Supply Co. .......... W O 1-1250
Central Alarm Co. . . ............. . . . . . . 838-6365
Hussman Refrigeration, Inc. . . 341- 3994
Globe Slicing Co. (Biro) LI 5- 1855
Hobart M fg. C o ........................................... . 542-5938
Lepire Paper & Twine Co. . . . WA 1-2834
Liberty Paper & Bag C o . .................... 921-3400
Master Butcher Supply Co.................. W O 1-5656
Midwest Refrigeration Co. . JO  6 6341
Scan-A -Sco p e ........................................... . 823-6600
Shaw & Slavsky, Inc.............................. . TE 4-3990
Store Equipment Sales C o . ............... 861-1270
Square Deal Heating & Cooling W A 1-2345
W HOLESALERS, FOOD DISTRIBUTORS
Glacier Frozen Foods ..........  .............. .962-8421
Grosse Points Quality Foods . . TR 1-4000
C. B. Geym ann Com pany .................. W O 3-8691
Kaplan's W hlse, Food Service . . WO 1-6561
Raskin Food C o m p a n y ......................... 865-1566
Spartan Stores, Inc................................ . .  455-1400
Super Food Services, Inc...................... . 546-5590
United W ne lesale Grocery .................. 834-6140
Vlasic Food. C o .......................... 868-9800
Wayne County Wholesale Co. 894-6300
Abner A . W olf, Inc............................... 584-0600
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Food Specialties Our Business!

KNOTT’S BERRY FARM
PRESERVES •  SYRUPS •  SALAD DRESSINGS

FAIRMONT SNACKS
BEEF JERKY •  APPLE BEER

CROSSE & BLACKWELL
CONTINENTAL SOUPS 

CHOW CHOW •  MINT SAUCE •  CAPERS 
PRESERVES and JELLY

IMPORTED KEELER DUNDEE
MARMALADE

LEMON CHIP •  LIME CHIP •  ORANGE CHIP •  GINGER 
MAGGI SEASONING and DRY SOUP MIXES

HAMTOWN’S PREPARED FOODS
SALADS •  PIZZA PIES •  DUMPLINGS 

DELICATESSEN PICKLES •  FRIED and SMOKED FISH

For Prompt Service Call

SPECIALTY FOODS CO., INC.
4222 E. McNICHOLS PHONE: 893-5594
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